
ALWAYS-ON 
MOBILE LEAD CAPTURE TO DRIVE 
MARKETING ROI AND SALES FOLLOW THROUGH
Overpass by Captix™ reduces lead capture costs by 50% while empowering sales teams 
whether at major trade shows, regional roundtables, or dashing through the airport

Sales, the actual transaction not the process, don’t happen 
once a lead is captured — it happens when a relationship 
is built and the customer conversation can proceed. For 
years marketers and sales teams have focused on collecting 
that critical badge info or business card in order to capture 
leads, and then forcing the data into a workflow to start the 
relationship management. 

WELCOME TO ALWAYS-ON 
LEAD RELATIONSHIP CAPTURE
Overpass by Captix is the world’s 
first mobile lead capture app that is 
always-on, even when you are 
offline. Overpass aims to end the 
ceaseless drain of budget and the 
limited features that come with 
legacy retrieval devices. 
Purpose-built to fit into the natural 
workflow of sales and marketing 
teams, Overpass allows any mobile 
device to not only capture badge or 
business card data, but also the context needed to 
establish sales-ready relationships.

Get Started Now at 
getoverpass.com

Today that process 
has been flipped with 
leading marketers 
understanding that the 
relationship starts at 
capture, and it can 
happen anywhere, 
not simply on a trade 
show floor. 

Unfortunately, legacy 
lead retrieval devices 
for rent at events 
aren’t built for 
capturing relationship 

context, if they work at all. And even the new collection of 
business card scanners often fail to take into account an 
enterprise sales approach, including the 
integration into established workflow, 
marketing automation systems, and 
CRM platforms.



About Captix: Captix makes event management software that works no 
matter the size, scope, or schedule of your events. From event launch and 
promotion to lead capture, onsite experience, and through to follow up 
Captix was purpose-built to drive event marketing ROI and accelerate the 
sales process. Get started today at captix.com or talk with us @captixevents.

ULTIMATE EASE-OF-USE 
AND FLEXIBILITY
• Deploy Overpass in minutes to any 

mobile device to empower your sales 
and marketing team to capture leads, 
online or off, anytime.

• Zero training required.
• Flexible lead data capture via code scan, 

business card scan, photo, or typing.
• Shift the lead capture process by editing 

or building survey questions, and more 
— all on the fly in only seconds

INTRINSIC ACCESSIBILITY AND 
INTEROPERABILITY
• Extend and enhance your current 

marketing investment with real-time 
merging of captured leads from Overpass 
directly into your current workflow.

• Seamlessly integrate Overpass with the 
world’s most popular marketing 
automation and CRM solutions 
including Salesforce.com, Eloqua, 
Pardot, Hubspot, and more.

• Send lead capture data with notes to 
your entire team at any time —whether 
at a major trade show, regional round 
table, or dashing through the airport.

OPTIMUM DATA ACCURACY 
AND MARKETING ROI
• Incorporate real-time local human 

eyes to verify the Overpass capture 
process and accurately return the 
information in a digital format.

• Reduce cost-per-lead by 50% when 
replacing legacy rental capture 
systems with Overpass.

• Eliminate device rental fees, lost 
leads, or wasted time waiting for 
imports. With the Overpass flexible 
pricing model, our product is built 
to scale with your business.

Verified by local human eyes in real-time to 
ensure data accuracy, Overpass integrates 
seamlessly with every major CRM solution to 
ensure marketing and sales teams are in sync 
whether at a major trade show, regional 
roundtable, or dashing through the airport. 
Our goal is take a device everyone has in 
their pocket and make it into a tool for better 
sales coordination and ultimately building 
better relationships.

HOW OVERPASS
WORKS FOR
ALWAYS-ON
LEAD CAPTURE

Overpass was built by a team purely focused on the needs of marketers and sales teams who have struggled 
with legacy technologies that simply didn’t get the job done. Working with Fortune 500 companies to 
develop Overpass, the app was built with three key tenants in mind:

Trade Show

Regional Round Table

Terminal A


